
 

PROJECT BASICS 
 

Type: 

Real Estate – Commercial 
 

Total Development Cost: 

$17.5 million 
 

LISC New Markets Tax Credit Allocation: 

$4.5 million 
 
 

PROJECT STAKEHOLDERS 
 

LISC Program: 

Milwaukee LISC 
 

Investor: 

US Bank 
 

Lender: 

US Bank 
 

Sponsor/Developer: 

Ziegler/Bence Development 
 

Other Key Stakeholders: 

Menomonee Valley Partners, Inc. 
 
 

COMMUNITY NEED 
 

 36% Poverty Rate 
 

 Unemployment rate 2.09 times 
the national average 

 

 Federal Renewal Community 
 

 Brownfield Site 
 
 

COMMUNITY IMPACT 
 

 155,150 sq. ft. of Commercial 
Space 

 

 24 Construction Jobs 
 

 138 Permanent Jobs 
 

 Creation of over $5 million in 
local wages per year 

 
 

Project Snapshot: 
 The Canal Street project is located in 

Milwaukee’s Menomonee Valley – an 
industrial area targeted for comprehensive 
redevelopment that extends west of the city’s 
center. 

 The project called for the construction of two 
buildings on the site to create 155,150 sq. ft. 
of commercial office and manufacturing 
space. Proven Direct, a longtime customer of   
Ziegler/Bence (the developer), had outgrown its former space and currently occupies 52,000. 
sq. ft. in the first structure. The company provides integrated web and variable data printing, 
online marketing, direct mail production, and fulfillment services. Proven Direct was one of 
only four Wisconsin companies to rank on the "Inc. 500" 2003 & 2004 lists of the nation's 
fastest growing companies. The developer is recruiting other tenants to occupy the remaining 
space. 

 Based on the developer’s purchase contract, any tenant that occupies the site must employ at 
least 1.5 persons for every 1,000 sq. ft. of space in positions that meet certain job quality 
criteria. Currently, the project has created 138 jobs for the City of Milwaukee. 

 The project is expected to supply more than $5 million in annual wages and contribute more 
than $300,000 per year in local income taxes.  

 
Project Background: 
 Since the mid-19th century, the Menomonee Valley served as the industrial heart of 

Milwaukee’s economic engine; however, after World War II, the area fell into a period of 
decline that transformed the Valley into an array of vacant buildings and Brownfields. The city 
created the Menomonee Valley Land Use Plan and Menomonee Valley Partners (MVP) to 
bring new life to the area. 

 The Plan recognizes the importance of the Canal Street project for the Menomonee Valley's 
environmental and economic revitalization. The project sits on a rare 10-acre industrial parcel 
in central Milwaukee, and the development of this vacant site will bring jobs and a tax base 
back to the Valley and stimulate further redevelopment of this long-neglected area. 

 
Leveraging Solutions through New Markets Tax Credits (NMTC): 
 Located in an economically distressed area and facing substantially higher 

engineering/design costs, the project faced significant obstacles to securing adequate 
financing under viable terms. Our program offered a way to leverage available financing and 
close the gap.  

 $4.5 million in NMTC allocation authority provided a custom product with non-
traditional/favorable terms including: a below-market interest rate; subordinated debt; a longer 
interest-only payment period; a higher loan-to-value ratio; a lower debt service coverage ratio; 
and more flexible borrower credit standards. 

 

CANAL STREET 
MILWAUKEE, WI 

 

Redeveloping a Brownfield Site to bring new jobs to Milwaukee. 

For more information, visit our website:  www.newmarkets.org Updated 08/11/2011 


